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ATTITUDE OF RURAL PEOPLE TOWARDS E-CHOUPAL
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ABSTRACT

ITC's e-Choupa initiative caters to the information needs of the farmers at their doorstep by
bridging the information and service gap of rura India. Services of e-Choupal include agriculture, health,
insurance, education and entertainment. The effectiveness of these services depends upon the adoption or
rejection by rural people. Attitude plays an important role in the adoption or rejection of an innovation.
Therefore the present investigati on was undertaken with the objective to know the attitude of rural people
towards e-Choupal. The present study was conducted in 16 villages of 4 districts of Rgjasthan namely
Ganga Nagar, Kota, Bharatpur, and Chittorgarh on a sample of 160 women and 160 men users of e-
Choupal. Attitude scale was used for collecting data. The findings of the study indicated that 85 per cent
men and 54.4 per cent women had favourabl e attitude towards e-Choupal followed by 11.9 per cent men
and 45.6 per cent women with neutral attitude. A very few men (3.1%) had most favourable attitude
towards e-Choupal. It can thus be said that most of the users displayed favourable attitude towards e-

Choupal.

INTRODUCTION

Typically poor and oftenilliteraterural Indian
farmers generally have very limited access to
information regarding improved farming techniques,
sources of credit and insurance and health scheme.
They do not have ready access to quality inputs
like seeds, herbicides and pesticides, or to critical
information such as accurate weather forecast that
could help themto improvethequality of their crops.
Such inefficiencies drastically increase transaction
cost and slash potential profits for the rural Indian
farmers. e-Choupal is an alternate means of
technology transfer to rural people. It has an
immense power in speeding up the development
process by making information available at the
doorstep of rural masseswith anunimaginable speed
and accuracy. e-Choupa hasthe capability to bridge
the gap between the have and have-nots (Anupindi,
2003).

Under e-Choupal (which means "village
square" or "gathering place” in Hindi) project,
Internet centers are set up in rural Indian farming
villagesto provide farmerswith easy accessto real -

timeinformation. Thee-Choupal portd also provides
information in local language on weather forecast,
education on improved farm practices and risk
management, and knowledge about insurance
policies and health schemes. It also render the
educational and entertainment facilities in the
villages

The effectiveness of these services depends
upon the adoption or rejection by rural people.
Attitude plays an important role in the adoption or
rejection of an innovation. Therefore, the present
investigation was undertaken with the objective to
know theattitude of rural peopletowardse-Choupal .

RESEARCH METHODOLOGY

The study was carried out in four purposively
selected districts namely Ganga Nagar, Kota,
Bharatpur, and Chittorgarh of Rajasthan where e-
Choupal is in operation. Two Panchayat samities
from each district and two villages from each
panchayat samities were selected on random basis.
The sample consisted of 160 rural women and 160
rural men who are users of e-Choupal. Thus, the
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total samplewas 320 rura people.
M easurement of attitude

A attitude scale was developed (suggested
by Thurstone and Chave, 1929, equal appearing
intervals) through collection and editing of items,
judges rating of attitude scale, calculation of scale
and Q values of attitude statements and final
selection of items.The scale was tested for its
reliability and validity. Standardized scale consisting
of 26 statements (13 positive and 13 negative) was
administered to measure the attitude of rural people
about e-Choupal. The responses were obtained on
a five point continuum viz Strongly agree, agree,
neutral, disagree and strongly disagree with the
welgthage scores of 5,4,3,2 and1 for positive and
reverse scoring system for negative statements.
Mean scores were worked out for all the
respondents by adding scoresfor all the statements
and dividing it by the number of statementsi.e. 26.
On the basis of mean scores which could range
between 1 to 5, following categorieswere made:

Categories ScoreRange
Most favourable 4.51-5-00
Favourable 351-4.50
Neutral 251-350
Unfavourable 151-2.50
Most Unfavourable 1.00-1.50

RESULTS AND DISCUSSION

Attitude is commonly considered to be a
mental state of readiness and preparedness
organized through experienceswhich exert dynamic
and positiveinfluence upon anindividual to respond
inaparticular way.

The mean attitude score of each respondent
was calculated and classified in five categories as
shown in Table 1. The table illustrates that 85 per
cent men and 54.4 per cent women had favourable
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attitude towards e-Choupal followed by 11.9 per
cent men and 45.6 per cent women with neutral
attitude. It was found that a very few men (3.1 %)
had most favourable attitude towards e-Choupal.
It can be thus said that most of the users displayed
favourable attitude towards the e-Choupal.

The reasons for such a positive attitude
towards e-Choupa might be that the farmers got
better prices for their agriculture produce at the
sametimethey got red timeinformation on weather,
market trend and best farming practices. Thefarmers
felt that they were economically better off and their
community wasmore close-knit asaresult of having
an e-Choupal intheir village. e-Choupal isthe only
project that transfers new technologiesto the wide
audienceliterally at the click of amouse.

The e-Choupal also helped rural people to
eliminateswasteful intermediation, multiple handling
in agriculture, reduce transportation cost in selling
of produce and get right price for their agriculture
produce. e-Choupal istheonly sourceinthevillage
to obtain results of various examinationintime.

Critical examination of thetablefurther reveds
that very few respondents (1.5%) expressed most
favourabl e attitude towards e-Choupal as they felt
some of the constraints like no direct accessto e-
Choupal website, insufficient numbers of
computers, less knowledge of computer handling,
no timely and area specific information in some
context. Upadhyay (2000) in a study of attitude of
beneficiariestowardsDWCRA programmerevealed
that majority of tribal (72.22%) and non tribal
(77.78%) respondents had favourabl e attitude and
lessthan oneforth respondents (24.44 per cent tribal
and 21.11 per cent nontribal) had neutral attitude
towards the programme. Very few respondents
exhibited most favourable attitude whereas, none
of them had unfavourable and most favourable
attitude towards DWCRA programme.

Table2. Digtribution of respondentsby their attitudetowardse-Choupal and itsservices

n=320
S No. AttitudeCategories Men, n=160[f (%0)] Women, n=180[f (%0)] Tad
1  Modgfaouade (@51—500) 5(31) 00 5(15
2  Favwurade(351-4.50) 136 (85.0 87 (54.4) 223(69.7)
3  Neurd (251-350) 19(119) 73 (456) 92(288)
4 Urfaourable (1.51-2.50) 0(00) (o] (eX0)) (o] (eX0)}
5 Mo Unfavourad e(100— 150) 0(00) 0(00 0(00)
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To know the attitude of respondents towards
the different aspects of e-Choupal all the twenty six
statements were considered. For this mean per cent
scores for each statement was calculated. The
results are presented in Table 2.

Dataincorporated in Table 2 reveal that all the
respondents strongly agreed with the statement "e-

Choupal isuseful in checking examination results
in time" with MPS 100. Table further reveals that
out of 26 statements, 17 were viewed favorably by
the majority of the respondents (62.7 - 92.3 MPS).
They stated that e-Choupal provides timely and
relevant information on agriculture, insurance and
education.

Table2. Attitudeof therespondentstowar dsdiffer ent aspectsof e-Choupal

n=320
MPS
S Rurd Rurd
No. Stetement men waren  Taal
n =160 =160

1 e Choupd providesrdevart and red timei nfameati an on agri aulture b1 893 23

2 e Choupd does nat reduce trangpartation costin sdling of praduce 81 796 8.9

3 eChoupd dimnateswedefd intimidetion and multiple hearndingin 63 893 23
agricdture

4. e Choupd doesnat hdp in produd ng qudity agri aultureproduce 3 705 764

5 e Choupd providestindy i nformati on an day today westher N6 893 919

6 Farma's does nat gt right prices for thair agiadlture produce in e B4 819 87
Chaupd

7. eCoud denorgraes produdion potertidities of improved 8.3 804 89
agricdturd technology through Choupdl pracersen khet.

8 eChoupal is not effective in solving fanmer’s queries related to B3 745 a9
agricdtue

] e Choupd providescardeeinfamation on sal tesing 8.9 725 N7

10. eCwoyod doss na provide detdlaed  infarnation aout improved 838 64.8 76.8
agronamica nethadsfar various crops

11. eChouod braugt anestwork of inaurance conpaniesto rurd peode 870 583 77
which can hdp themin audd stuaion

12. eChoupd doesna hdp fanersto recove thelassesin agiadltue 5%.3 508 536
duetonaurd d sstersthrough westhe inaurance

13. e Qoyod mekesl can procedure essy by meking kisan aedit card 24 530 &7

14. eCoud (ITC) doesna gvedamintine 4.8 215 232

15. eCoupd providesusefu inforretiononhedth 613 426 519

16. e Chouypd doesna provide qudity med cd fadlitiesto rurd pecple 270 234 52

17. eCoud provides inffometion regading various housshdd &0 352 48.6
trestment of various diseeses

18. eCouyad isnot dfadtiveingving tindy i rfameti on abaut various 135 423 29
onpditive examrgtion

19. eCound increesssaducaionfadlitiesinthevillage 7.3 545 4.9

2. eCouyd is Mt usdul in gdting infarreation aou various 8.3 498 6.6
wiverdties

21. eCoyd isusd inchedd g exanirgionreadtintine 100.0 1000 100.0

2.  Infomdtionisna gvenintineineChoupd 730 556 64.3

23.  eChouypd redas atetamant fadilities inthevillage 66.8 486 57.7

24,  eCouyd isnat us=fu forilliterete pegple 318 306 312

5. eChoyod providesfast noving comaumer goads et loner price 63 893 23

26. eChoud berdfitsony ITC coneary. A4 893 919




Attitude of rural people towards E-Choupal

They further expressed that e-Choupal does
not only reduces transportation cost but also
eliminateswasteful and multiple handling in selling
of agriculture produce. e-Choupal also allowed
farmers to do soil testing, buy farm products,
insurance policies and household provisions such
as soap, toothpaste, oil and batteries. Respondents
were neutral about 5 statementsi.e. "e-Choupal does
not help farmersto recover thelossesin agriculture
dueto natural disastersthrough weather insurance”,
"e-Choupal provides useful information on health”,
"e-Choupal providesinformeation regarding various
household treatment of various diseases", "e-
Choupal isnot effectivein giving timely information
about various competitive examination" and "e-
Choupal renders entertainment facilities in the
village" (42.9 - 57.7 MPS) asthey werenot utilizing
these facilities of e-Choupal. Regarding weather
insurance only 1 user got benefit from it till date
thus they were neutral about benefits of weather
insurance. Negative statementslike e-Choupd (ITC)
doesnot giveclaimin time, doesnot provide quality
medical facilities to rural people and is not useful
for illiterate people were reported correct by some
of the respondents (23.2 to 31.2 MPS). From the
above discussion it could be concluded that rural
people showed favourable attitude towards e-
Choupal and its services.
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CONCLUSION

On the basis of the findings it is concluded
that rural people had favourable attitude towards e-
Choupal and its services however only very few of
them had most favourable attitude towards e-
Choupal as they experienced some constraints in
utilization of e-Choupal services. Thus it is
recommended that the awareness need to be
generated among rural peopleabout al the services
of e-Choupal so that they can be used by them up
to maximum extent. | TC should makeeffort to update
websitewith current, relevant and useful information
fromtimetotimefor more utilization of itsservices.
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